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Semester Paper Title Full Maﬂfks

Qualifyin Marks Semester
Ma?i[cs : Obtained Total Ot
Principles of Communication 25 10 19
Principles of Marketing 50 20 41
Marketing Mix 50 | 20 37
Marketing Environment 50 20 41
Marketing Strategy and Planning 50 20 41
I Basics of -lMC 25 | 10 14 e 650
IMC Principles, Concepts and Management 50 | 20 34
Ethics and Legal Aspects of Advertising 25 10 19
Creativity 25 10 15
Creating Integrated Marketing Communication 100/ 40 44
Learning Photoshop & lllustrator 100/ 40 65
Creative Project 100, 40 62
Brand and Branding 50 20 29
Public Relations 50 20 33
Consumer Behavior 25 10 ' 17
Market Research 25 10 18
B Rural Marketing 25 10 20 376 550
Direct Marketing 25, 10 16
Digital and Social Media Communication 100 40 60
Media Planning and Buying 100 40 73
Internship Project 150 60 110
Total (Combination of Semester -1 and Semester - 11} . 808 1200
Total Aggregate Percentage of Marks: 67.33
Remarks : SUCCESSFULLY COMPLETED THE COURSE
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